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QUESTION ONE 

Define the term Integrated marketing communications and explain its 

benefits to management.           (10 marks) 

b) As a marketer, explain how you can go about developing an effective 

marketing communications strategy, outlining the steps involved in 

achieving effective marketing communications.                   (15 marks)                                                      

                                                                                                         

QUESTION TWO 

Advertising as a tool of the promotions mix is regarded to be a waste of 

time and a socially unfit activity. Discuss.                              (15 marks)                                            

                                                                                                           

 QUESTION THREE 

Define the term product life cycle and discuss different communications 
strategies that can be used at each stage of the life cycle.    (15 marks)                                                           
                                                                                                            

QUESTION FOUR 

a) Discuss the role of marketing communications in product positioning.              

                                                                                                           (5 marks) 

b) What do you think is the role product branding in marketing 

communications.   

                                                                                                           (10marks)  

QUESTION FIVE 

a) Discuss the key requirements of achieving effective marketing 

communications as outlined by FISKE and HARTLEY.       (10 marks)                                                                                                                      

b) Explain the role of direct marketing in marketing communications  

      mix.                                (5 marks)       
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