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Answer ALL questions in section A and any other TWO in section B.
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SECTION A-20 MARKS- ANSWER ALL QUESTIONS

a) Distinguish between the special interest tourist and the mass tourist
(2 marks)
b) Using any four factors, explain how psychographic characteristics affect
participation in special interest tourism (2 marks)
c) Using examples, differentiate between package and non-package special
interest holidays (2 marks)

d) Differentiate the three types of special interest tour operators (3marks)
e) Explain any five challenges for a special interest tourism operator when
designing an Indigenous tourism holiday in a remote destination

(5 marks)

f) Describe any six special interest tourism products promoted by the
Kenya Tourism Board (6 marks)

SECTION B-30 MARKS-ANSWER ANY TWO QUESTIONS

2. Discuss any ten trends in special interest tourism (15 marks)

3. Using any theory of choice, discuss the motivation and appeal for special
interest tourism (15 marks)

4. Describe ten drivers of special interest tourism (15 marks)

5. a) Describe five reasons for managing risk in special interest tourism

(5 marks)

b) Explain any five regulations that special interest operators need to
comply with. (10 marks)
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