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SECTION A- 30 marks 

1.  

a) Distinguish between the following terms as used in tourism 

i. Innovation and diversification     (4 marks) 

ii. Adoption and diffusion      (4 marks) 

b) Briefly explain Rodger’s diffusion theory    (2 marks) 

c) Illustrate the innovation diffussion process according to Roger’s theory 

          (5 marks) 

d) Briefly describe any five elements of the tourism product ( 5 marks) 

e) What are the main drivers of innovation in the tourism industry globally 

          (5 marks) 

f) Identify and briefly describe any five types of adopters of innovations 

          (5 marks) 

SECTION B- 40 marks 

2. a)  Describe the trends that are likely to influence  tourists’ tastes, and 

preferences in future.              (10 marks) 

b) Explain the role of innovations in responding to these changes  

                  (10 marks)        

3.  

i. Describe the features of Kenya's tourism product           (10 marks) 

ii. Explain the barriers to tourism product diversification and 

innovation in Kenya                (10 marks) 

        

4. i Explain why a tourism organization will encourage product 

innovations and diverisification.            (10 marks) 

ii) Analyse the role of technology in innovation and diffusion of the 

same in the tourism industry.                                     (10 marks)  

5. Using the East African community as an example, discuss the effect of 

regionalism on the innovation and diversification of Kenya’s tourism 

product.                  (20 marks) 
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