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QUESTION ONE

i). Explain the term corporate communication. (3mks)
ii). Describe ways in which corporate communication works. (15mks)
iii). What is Corporate Branding? (2mks)

iv). ‘Corporate branding is necessary for any organization or company’.

Discuss. (10mks)
QUESTION TWO

i). Discuss the relevance of Public Relations to an organization. (10mks)
ii). Explain the roles of a public relations specialist or manager. (10mks)
QUESTION THREE

Discuss the benefits of corporate communication. (20mks)
QUESTION FOUR

Explain the following terminologies used in corporate communication:
(20mks)

i). Identity mix

ii). Corporate image

iii). Brand awareness

iv). Corporate responsibility

v). Investor relations

QUESTION FIVE

With relevance to internal and external communication, explain how as a
communication expert you can enhance corporate communication.(20mks)
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