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SECTION A- 25 MARKS

1
a)  The marketing mix is the combination of variables that a business
uses to carry out its marketing strategy and meet customer needs.
The marketing mix is often called the 4Ps. Discuss in detail
(20 marks)
b)  Discuss the five pricing strategies and tactics (5 marks)
SECTION B: (45 MARKS)
2 a) Discuss the stages of the product life cycle. (5 marks)
b)  Discuss the stages in the marketing research process. (10marks)
3 a)  Write short note son the following:
i. Segmentation (3 marks)
ii. Targeting (3 marks)
iii. Positioning (3 marks)
iv. Target market (2 marks)
b)  Briefly discuss steps of choosing and implementing a position
strategy. (4 marks)
4 Discuss the types of brand according to:
i.  Ownership (3 marks)
ii. Market area (5 marks)
iii. ~Number of products (4 marks)
iv.  According to use (3 marks)

5.a) Discuss the steps in developing effective communication

b) Describe the communication process by use of a diagram to illustrate

6. a) Discuss the characteristics of relationship marketing ( 7 marks)

b) Differentiate between transactional marketing and relationship marketing

( 8 marks)



