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1. (a)  With the aid of a diagram, explain the four stages of a product life 

cycle           (8 marks) 

 

(b) Discuss the four bases of market segmentation   (8 marks) 

 

(c) List and explain three elements’ methods of promotion  (9 marks) 

 

2. Name and explain 5 external forces that directly affect marketing plans 

and operations         (15 marks) 

 

3. Marketing mix is a term used in the marketing of goods and services.  

(i) What is the meaning of the term marketing mix?  (3 marks)  

(ii) Discuss the four elements of the marketing mix  (12 marks) 

 

4. (i) Define a product        (3 marks)  

 

(ii) Explain various ways of classifying consumer products (12 marks) 

 

5. List and explain  any five marketing philosophies and show how they 

are adapted by companies today     (15 (marks) 
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